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@Reading Comprehension : 7R SL72 3 « K& FtA T,
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Questions 1 through 4 are based on the following information.
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Ratings—Electronics and Video Stores

Ratings are based on more than 5, 000 responses to our
annual questionnaire. Each chain included in the ratings
was evaluated by more than 250 readers. The Reader Score
reflects the respondents’ overall level of satisfaction
with the experience of buying in the store. If all the
respondents had been entirely satisfied, the store wox d
have received a score of 100. On the whole, readers ' »re
very satisfied with the stores. Regular Prices, £ =oduc
Selection (brands, models and price ranges) anc .S les
Courtesy reflect how often respondents.rated = ho.»
attributes as excellent. The more + symbol. .l.i 52d, the
higher the proportion of “excellent”.response.

Chain Store |[Reader Score| Regular Pr luct< . Tes
Pri- Selec « .| Courtesy

Costsaver 88% 4 44+ 41 4+
Joe’ s Cabin 84% L + ¥
The Video Guys 84% -+ NV I T
Eye Candy 83% + 4 ++ ++
Movie City 82% ++ 4+ T+
The Big One 82% + + 4+ + 4+
Movie Mart 82% + 4+ 4+ 4+ o
Film Finders 80% +++ + 4+ 4+
Video Heaven 78% + + T+t
Price Buster 7% + 4+ +
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1. How was this information collected?

(A) From replies given by more than 250 stores

(B) Fren
2l pearing in a publication

(Cy) Fros data provided by more than 88% of
a  4dgaziif: s readers

(D) Frou s
5,020 people in one year

responses to a set of questions

survey that was sent to more than

2. Wiich category is a general evaluation of each
store ?

(A) Reader Score
(C) Sales Courtesy

(B) Regular Prices
(D) Product Selection

3. Which store received the lowest level of
“excellent” responses ?

(B) Price Buster
(D) Video Heaven

(A) The Big One
(C) Film Finders

4. Which store was popular even though its
prices were not considered good?

(B) Eye Candy
(D) The Video Guys

(A) Costsaver
(C) Joe's Cabin



