Simulated/Abridged by SAC*CES

It is hard to exaggerate the impact that television has made on the
Japanese economy, society and culture. Just as Japan's visual culture is
ideally suited to the medium, so the skills of its manufacturing workers
proved ideal for making the tiny electronic parts that go into television
sets.

There are now television sets in 97% of Japanese homes. Ministry of
International Trade and Industry survey shows / .at the average set is
running for eight hours a day, most people wa/_n for about three hours
and 32% of homes have three or more sets, As w.:h< L man: other things,
Japan has gone that little bit further — televis an, »'.ch the notable
exception of NHK news and de¢ umentaries, 1s unashamedly
entertainment, and for sheer banalitv_the 2ndless< ound of game shows
and quizzes are hard to equal. € cktc'ls ¢ .y< .th, novelty, fame and
money, they bring relief and divt :sion t the niost demanding urban life
styles in the world. There 7= als < wealth of economic information
broadcast, and no news bull t.» woc'd be complete ( A ) the latest
yen-dollar exchange rate.

NHK socio-dramas,” .= wi h in.portant points to make about the
society, are required vie.ing .» much of the population. Shown in 15
minute segment{ “wery mc ming and repeated in the afternoon, these
slice-of-life hoomu- ‘'orarn weenerally focus ( B ) a peculiarly Japanese
aspect of living. ( n' recent series, Onna wa Dokyo, centred on an
unfortun/ .e marriea woman oppressed by her ( ). Those difficulties
are a 1 2l e .a. proolem; in fact, ( ) of divorcing couples cite
conflicts with in-1< vs as the reason for the break-down of their marriage.
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Hotels used to do everything they could to ()puff up their image in the
eyes of tourists. So how come many top-rated lodgings abroad have
started @lopping off stars next to their names? Well, it's simply a 90's
way of attracting customers — ( A ). Two-dozens of Spain's five-star
hotels recently lowered their classification to four stars, saving guests 9%
in Value Added Tax. In France, tourists save 13.1% on tax by staying in a
four-star hotel (5.5%) vs. a five-star-deluxe lodging (18.6% tax). (3The
bottom line is classier lodgings for your dollar.

Of course, five stars vs. four stars isn't exactly the Ritz vs. Motel 6. But,
then, Wtrying to compare hotels in any two categories can be an exercise
in_frustration if not futility. Standards vary wi cly from country to
country. National or regional governments < .ave_.long established
specifications for everything from the size of 1. = lok' .y to the percent of
rooms with toilets and televisions. There's usually . insp< _tion system to
be sure hotels remain (G)up to snuff, but one coun. v'¢ two-star level is
sometimes another country's third-class ‘'evel. Anothier complication is
that some countries rate only hot< . “hat »ay # be included in their
various government sanctioned g7 .des. 1 is wo' kKnown that many of the
fanciest lodgings in the British Isiv» det ¢ participate in the ratings game.
What's also missing from ° . st o. ‘cial publications is the personal
characterization found in more su iectis » independent guidebooks.
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(1) puff 1n ( ) smoke ) specify
( ) clear () swell
(2) lop, _.ig off () cutting off () looking for
( ) going off ( ) holding off
(5) up to snuff () gorgeous ( ) to the brim

() up to a certain standard
( ) filled to capacity

2 ( A) ©

(1) by making their hotels look beautiful

(2) by saving their customers money

(3) by increasing the safety and security of their hotels
(4) by simplifying the ads of their hotels
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